The Digital
Transformation
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Integrate with real world,

with consumers
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TRAVEL & TRANSPORTATION

| 2 FINANCIAL SERVICES
Alaska Airlines

Barclays

HEALTHCARE
Virginia Tech

SPORTS
Real Madrid
CONSTRUCTION
Trimble
TECHNOLOGY
Ingram Micro
m AGRICULTURE
Fujitsu
Qn EDUCATION
CONSUMER GOODS Carnegie Mellon
Heineken
ENGINEERING & MANUFACTURING
Kuka
ENERGY & EXPLORATION

WHOLESALE & DISTRIBUTION Rockwell Automation
J) Foods




The

CUSTOMER
CENTRICITY,

Transformation

Smart Decision-Making

Marketing & Advertising

Connected Experiences

Customer Centricity

Data & Users
Footprint

Predictive Business
& Smart Decisions

Connected End-
User Experiences &
Consumer Journey

Unique ID
Core Audience CRM Platform

Data Insights
Microsoft Data
Privacy & Compliancy

Programmatic
Search
Tailored Individual Marketing

Business Intelligence
Prognostic Decision Making
Business KPI Levers Modeling

Video Platform, Web, Apps, loT
Omnichannel
Pervasive/relevant Information



Digital Transtormation
In Sports

This cloud opens one stadiumto

450 million fans.

o= Microsoft



N\onetizatiOn




Digital Experiences and Monetization Scenarios

Smart Second 3 Commercial
Stadium Screen Partners
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Microsoft Sports Digital Platform




() Smart Stadium: additional services
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@ Smart Stadium: additional services
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Second Screen: very close to your team
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Bt Microsoft

From Fan Identity to Diagital Profile
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3 Commerdial Partners: Increase value proposition
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Commercial Partners: Increase value proposition
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Call to actions

real madrid app

L% Google play

Resultados de bu

nes

Aplica

Mis aplicaciones

Tienda Aplicaciones
Juegos
Familiares

Guia para padres

Seleccion de los

editores
Real Madrid App 1
Real Madrid C.F. F
ek e GRATIS 1
Cristiano Ronaldc t
tosunpasa .
LA & & & GRATIS 1
LA ACION PARTIDOS ENCUE!

Liga BBVA - JORNADA 37

+ VER TODO

Download App

| Tienda

Inicio  Aplicaciones  Juegos  Musica
Precisar
Tipo X
Categoria

Bares y restaurantes
Compras

s
iTunes Connect Mis apps -

)

coo

Realmadrid App

Real Madrid
IMPERIVM
2015

Real Madrid
Imperivm 2015:
dominate world
footballl

Peliculas y TV

Aplicaciones disponibles

NS

Realmadrid App Real Madrid HD

e ek WS *k ok
nstalado e e e Obtenidas
Gratis
Real Madrid Real Madrid

Vicr=icy
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Real Madrid Real Madrid Kick
;g;ltsasy Manager ® i0S 1.0 Refirado de lavent _

10§ 5.54 Pendiente de revi...

Real Madrid Real Madrid

% { TAVIA FANS
®

Real Madrid Real Madrid Trivia
Powershot Fans
Challenge

@ 10S 1.3 Listo para la venta
@ 108 1.3.5001 Listo para lav...

Real Madrid Real Madrid TV Real Madrid CFApp 1st4Fans Real Real Madrid -
ClevFoot Fekk kI Madrid edition Supporter
*h KK Gratis Gratis Hokkkk
Gratis Gratis Gratis

Q, Buscar

Real Madrid

Real Madrid Talking Real Madrid Pinball

Players Fantasy

2013 HD

@ i0S 1.0 Refirado de la vent
@ i08 2.0.2 Archivo binario n....
©i08 331 Ret

rces

Real Madrid Foto Real Madrid Real Mad
Match Starscup Fantasy b
) ) 2011
@ 10S 1.1 Retirado de la vent. ® 105 1.60 Rechazado por el
© 08 1.40 Ret






