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CHALLENGE: COMPANIES ARE STRUGGLING TO BUILD
EFFECTIVE AND RELEVANT INTERACTIONS WITH CONSUMERS

Please indicate which of the following websites/portals you used for professional networking in the past 6 months.

Please select all that apply
\:\ Linkedin Premium
D LinkedIn (the free site that does not require a subscription or payment)
\j\ Hoover's

(

(L) xing

\\ The Information

\7\ Axios

r} InsideView

\:\ Twitter

This webste s easy

This webste Is attractve

This webste meets my needs

This webste was fast

This webste was modemn

This webste is wnat ] need it 1o De

This webste makes me want o return

This website makes me want to shop with them

1 would Nee 10 use this welsite on my mobie phone
This websse communicates with me

I think this website would be easy to use on my mobile pl

= Secure access to accounis: anytime, anywhere

= Easily transfer money between your accounts, and to friends and family.

= Recsive cusiomized aleris to help stay on top of your account activity.

= Save time when you use Bill Pay It's an easy, fast and secure way to pay your bills.

= View credit card account activity, pay your bill online and more.

Please provide the following information to begin your enrollment. Don't use dashes when providing numbers.

Your complete

Are you sure you want to cancel enroliment?
Use any one of yd

Numbers only

Your complete S

Thank you for considering Online Banking. If you need additional assistance, please call 1.800.933.6262, Monday through
Friday 7 am.to 10 p.m. local time, and Saturday and Sunday 8 am.to 5 p.m. local time.

If you decide not to continue, please take a moment to tell us why.
We appreciate your feedback.

MNumbers only

| - The system could not verify my information. | ~ |
Select Reason

- | don't have time now.

- The system could not verify my information.
- | decided not to enroll

- I dont have all of the required information

- | need time to review the Service Agreement.

- I don't agree to the Electronic Communications Disclosure
- I'm not a Bank of America customer

- I'm a Military Banking customer

- I don't want to enter my Social Security number

- | don't want to enter my ATM PIN

Already enrolled?

Strongly Strongly
Disagree Agrea
1 2 3 A s L3 ?




> Roanoke Bank

i
. Your success is 4 I
A T
i 4

our goal. L A
Find your perfect “ N
finangial plan. | y 1

MEASURING AN

Thank you for using our New Lands™ Reward
program. Which benefit do you value the most?

FRONTIER MILES
TRAVEL POINTS
DISCOUNT LOW PURCHASE
EX P E R I E N C E I S | ® 0

FLEXIBLE

PERSONAL
PAYMENT ASSISTANCE
OPTIONS NO INTL 24/7
EXCHANGE FEES
How likely are you to recommend the New
| g Lands™ Credit Card to your friends and relatives?

7 Maybe

I TSELF! -
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¥  OPINATOR enables businesses
| ‘ to generate and manage

B ENGAGING &
B PERSONALIZED
’% CUSTOMER

INTERACTIONS

/

' 4

over multiple channels, in Real Time.

P |
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OPINATOR
PERSONALIZED CX MANAGEMENT

Real-Time Intelligent Response & Action
Decisioning Instant Impact

OPls: Personalized Analytics & Data Visualization
Interactions & Close the Loop



What are your top 3 _failorite s
elements in the game? -

HIGH
_PRODUCTION

‘ VISUALS.

MULTIPLAYER
MODE

\\,
£ SINGLEPLAYER %?

_ MODE

' MUSICAL SCORES

What console do you have?

XBOX ONE



o

Beautiful Homes Exceptional Hosts

Comfort Great amenities

Would you recommend us to your
family and friends?

0 Definitely not




Beautiful Homes Exceptional Hosts

Comfort Great amenities

Would you recommend us to your
family and friends?

2 Definitely not

How can we improve?
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Beautiful Homes Exceptional Hosts

Comfort Great amenities

Would you recommend us to your
family and friends?

4 Probably not

How can we improve?
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Beautiful Homes Exceptional Hosts

Comfort Great amenities

Would you recommend us to your
family and friends?

6 Probably not

1

How can we improve?
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Beautiful Homes Exceptional Hosts

Comfort Great amenities

Would you recommend us to your
family and friends?

8 Maybe

=1 H
.

Thank you! Tell us what we did right




ﬂd

Beautiful Homes Exceptional Hosts

Comfort Great amenities

Would you recommend us to your
family and friends?

10 Definitely

=1
‘.‘\‘\

Thank you! Tell us what we did right




Thank you |
for your
feedback

We are improving our
website services




ExtraSpace’ |
Storage )™

ExtraSpace”

Stoerage

e gg" S
ot ©2018 Extza Space Storage _|_Terms &Conditions | Brivacy. d
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How was your experience talking with our Customer Care
representative today?

After your experience with our Customer Care representative,
how likely is it that you will recommend us to your family and

B

Please let us know how we can improve

i 22018 Exlia Space Storage |_Terms &LConditions .| Prvacy.
OPINATOR




SAFETY

‘ BATTERY LIFE
s-z'r.atg;f::iﬁé--

"CLIMATE SYSTEMS

Which is the most important capability to you?

BASE SPECIFICATIONS

=




Give it a try and ;e__‘nioy.J.\‘ N

KID ROCK

Top 500 Road Trip Songs

1  Rather Be (feat. Jess Glynne)
Clean Bandit, Jess Glynne

2 Counting Stars
OneRepublic

3 Sitting, Waiting, Wishing
Jack Johnson

4 All Summer Long
Kid Rock

5 Hall of Fame
The Script, will..,am

6 She Will Be Loved
Maroon 5

Tesla © 2018 | Privacy & Legal | Contact




PRODUCTOS

na prenda que no pudieses encontrar en
nuestra tienda®




Which drink do you prefer?

&

FRAPUCCING (IR
@ LATTE ESPRESSO @

CAPPUCCINO

ICED TEA

Submit




kipl'i@am Z;;; .

Yoo A ‘
WE WANT TO HEAR FROM YOQU!

HOW WAS THE OVERALL ATMOSPHERE IN THE STORE?

9

Not at all Very
enjoyable enjoyable

WHAT WORDS COME TO YOUR MIND WHEN YOU THINK
ABOUT KIPLING?

Fun Fashion

0o
&f:‘f

Durable Travelling




during your visit?

Displays Products Images/video

... and what did you like the
most?
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WE VALUE YOUR FEEDBACK

YOU ARE

FEMALE MALE

HAD YOU PLANNED A VISIT TO OUR LEE STORE TODAY?

[ YES ] [ NO ]

HOW EASY WAS IT TO SHOP IN THE STORE?

8
byl gt byl gl bbbt gl b D)

Not easy at all Extremely easy




What was the best during your visit?

> YOUR
- PICK <

Displays Products Photobooth

How would you rate your experience visiting
our store today?




IBERIA &

You are the DJ!

What songs would you like us to play during
take-off and landing?

U
:.!

Maroon 5 | Sugar

AAAAAG
3

Ellie Goulding | Love Me Like You Do

E Love Me Like You Do - From

AAAAAD®




Find a Store Latest Flyer Free Shipping Over $99 Before Taxes

| WERAE THE S FOR 1
| ! _— A N

Who are the jeans for?

.'.‘

Sign in/ Create Account ~

() I'M LOOKING FOR...

™ 0ITEM(S)




Please select two attributes you consider the most important
when visiting one of our offices:

WAITING
TIME

DESK
ATTENTION

FACILITIES'
COMFORT

OTHER
ATTRIBUTE



https://www.opinator.com/opi/BANCO-UNIDO-OFICINA-FEEDBACK/

After your experience with our agent, how likely is it that you
will recommend us to your family and friends?

-~ — HE RACE

NOT AT ALL EXTREMELY
LIKELY LIKELY

SUBMIT




After your experience with our agent, how likely is it that you
will recommend us to your family and friends?
- SLIDE THE RACECAR TO SELECT A VALUE -

NOT AT ALL EXTREMELY
LIKELY LIKELY

SUBMIT




After your experience with our agent, how likely is it that you
will recommend us to your family and friends?
- SLIDE THE RACECAR TO SELECT A VALUE -

NOT AT ALL EXTREMELY
LIKELY LIKELY

SUBMIT




After your experience with our agent, how likely is it that you
will recommend us to your family and friends?
- SLIDE THE RACECAR TO SELECT A VALUE -

NOT AT ALL EXTREMELY
LIKELY LIKELY

SUBMIT




OUTLET

RIVERITEHNER A 0
LR B E BRI AR O

If you want to switch to English click here

RESPONSE

RATE!




OPls

SMART 2-WAY PERSONALIZED INTERACTIONS

M\

Simple and FAST! generation of

for Customer Experience
Management, VoC, surveys,
Market Research, campaigns,
promotions, contests, etc.

Emotionally engaging OPls
enable instant, , and
context-dependent
communication with customers.

/r

Easy integration

(websites, mobile
apps, mail, social networks,
chatbots, etc.).

Fully
guarantees a perfect experience
for every user in every device.
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_web site

w%

okl O M N I C HA N N E I_ | .;i honef IVR

apps




OPlbox!
Fast & Easy Feedback Collection

® aena

Tu op|mon nos lmporta
- opinion

".v

i
ﬁ’.
- 3




Technology
To Enjoy.




REAL-TIME DECISIONING
INSTANT ACTION

\ Reply instantly to each
customer with the right

response in every situation to
11-10 build meaningful and

profitable interactions.

Combined processing in
real time of information
provided by customers +
existing data to instantly
take the best action.

OPIs generated
dynamically and optimized
for each customer,
segment, point of contact,
channel, device, etc.

Dynamic generation of
unigue customer journeys
based on past history of
interactions.






m United Bank OPINATOR'

Your Information Customize Account Fund Account Verify & Submit

You are applyving for

Steg 1 SteQ 2 SteQ 3 SteQ 4 United Bank Everyday Checking

Your Information Py T a———

Personal information X i
Still have questions?

First name MI Last name
E Call Us +

Social Security number
Why do we ask for this?

Driver's license or valid ID
Why do we ask for this?

o I have a driver's license / state identification

il Trigger: User abandons an
online application process.

Expiration date
MM/DD/YYYY

1 have an alternate form of identification

Contextual & Event-Driven Feedback

Date of birth
MM/DD/YYYY




ur [nformaton Customize Account Fund Account Verfy & Submit

Customize Your Account

Sign up for United Bank Online®

Online Banking

Yes, I would like free, secure onling acoess to my accounts,

sz 2 United Bank sanking customer, vou can manage your account anytime, from anywhere you have
internel access.

Choosze vour checking account options

Account purpose

Seleck one A

Bill Pay

Yes, I would like to sign up for Bill Pay.

Use Bill Pay to make payments online. Mot anly will you save money on maling expenses and late fees, but
you'll be able to track your expenses and payments online and recesve email reminders when slectronic bills are
due.

Chedks

ves, I would like to order checks,

Save yoursell a rip to the bank by ordenng United Bank Stagecoach Journey checks for your new account
{check ardering fees will apply).

Overdraft Protection

vaes, I would like Owerdraft Protection,
Owerdraft Protection can help you prevent overdrafts and returned items. If a transaction exceeds the balance

apply.

Debit Card Owerdraft Service Learn More

United Bank may approve (authorize) your ATM and everyday ("one-time™) debit card transactions (such as gas
stations, grocery stores, restaurants, etc.) when you don't have enough money in your checlkong account to
cover the transaction,

Before adding Debit Card Overdraft Service to your account, you must read this important information about

overdrafts and overdraft fees.* You'll then have the opportunity to enroll in the service,

Cancel Save for Later Continue

You are applving for
United Bank Everyday Checking

still have questions?

@ call us |+

Online Security



> United Bank

Wouldn't you like to customize your account?

Please tell us why

Bl o X »

TOD MANY LOAD TIME DON'T DON'T WANT
STEPS IS TOO HAVE ENOUGH TO GIVE THAT
SLOwW TIME INFO

Please rate this online process:
3 Good

Do you have any comments or suggestions?

OPINATOR"




v United Bank G Bty

Your Information /4 ‘ Customize Account & m Verify & Submit You are appl_Ving for

United Bank Everyday Checking

Deposit Funds Into Your Account Al fields are required.

Select the source of your deposit still have questions?

You're almost finished! Simply let us know how you'd like to make your opening deposit. E call Us (4]
Amount of initial deposit

Wells Fargo Everyday Checking
$25 minimum

$

Your funding source
Wells Fargo i1s committed to keeping your personal information safe,

Please select your payment method:

Transfer from my account at another bank

$500 maximum per account, may take up to 4 days for funds to armve

Charge my card E]:

(credit, debit, or prepaid)

$500 maximum per account

1 prefer to send a check or money order

Applicabon will be processed when Wells Fargo receives deposit

Cancel Save for Later Continue




> United Bank

Why didn't you complete the final step?

D 0 Q

I NEED MORE CONECTION I DISAGREE
INFO ABOUT LOST WITH THE
MONEY ORDERS MINIMUM AMOUNT

Please rate the application process:
3 Good

Do you have any comments or suggestions?

OPINATOR




> United Bank

You have now exited the application process.
We'd like your feedback.

Why have you abandoned the process?

=&

I DON'T HAVE THE
REQUIRED DATA

Please rate this online process:
4 Very good

Do you have any comments or suggestions?

Interaction in Step 2

> United Bank

Why didn't you complete the final step?

CONECTION
LOST

Please rate the application process:
1 Poor

Do you have any comments or suggestions?

VS. Interaction in Step 3



I - OPINATOR’

> United Bank

Welcome to Online Ban'*

outside the

e Ueer (B g United Bank

Password
Applicants must bel
r.

| B Hello Mary, > -
you have up to )¢ I _ i
- \ $6000 credit! SN > United Bank Make a Wwish:

&
%k

Congratulations Mary:

You have a preapproved line of
credit for TRAVEL!

Go for it! Select the desired installments and the credit
amount to make that wish come true:

How much do you need?

Excellent choice! Click below and...



- OPINATOR’

) United Bank

Welcome to Online Banking g United Bank

User ID

Hello John, : ; _ %I
Password you have up to \ ‘V', : e ‘ Un'ted Bank Mdk@d W .

...... $2000 credit!

Congratulations John:

- Y/ =)

—
—

—

You have a preapproved line of
credit for CAR!

Excellent choice! Click below and...

Select the desired installments and the credit
amount to make that wish come true:

How much do you need?
2000
I



- . Multichannel + Saturation

Lookini
accou

We offer cul
outside the

Welcome to Online Banking \ @ -

User ID

FIND OUT MC

W United Bark U wish!

Password

licants must

Hello Mary, o ®

you have up to A _ =
$6000 credit! 5\ : @ United Bank Make a wish:

Congratulations Mary:

8 Buying your first home e E .
erEe e N S : ‘, e - You have a preapproved line of
xcellent choice! Clic ow and... Cred't for TRAVEL'

YOUR FIRST HOME WITH US

p

Your life and your family
i od 3 % Go for it! Select the desired installments and the credit
3 S }\ ‘\ amount to make that wish come true:
- — © s

How much do you need?




NEVER STOP EXPLORING™

WE VALUE YOUR FEEDBACK

Which word comes to your mind
when you think about The North Face?

T
HIKING PROTECTION  INNOVATION

1 I

DURA‘BILITY:‘ ()"OUTDOOR TRAINING LIFESTYLE

What do you like about our stores?

Please select below

&P .9

| | | | | | | |
PRODUCTS STAFF ATMOSPHERE WINDOWS

Was the information provided by the Sales Assistant clear?



ADVANCED ANALYTICS
& CLOSE THE LOOP SYSTEM

Extensive actionable insights
for a

with business
objectives.

Fully

dashboards.
Numerous design and filtering
options for each element or
KPI.

Immediately actionable
customer feedback. Instant
generation and distribution of

to
the appropriate people in the
organization.

(Natural Language
Processing) analysis of each
interaction.
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200

100

20

15

10

Opinions

~@- SFECO ~@-SFBus =@=SFFirst == LA First LA Bus LA Eco

A \\

Feb 22. 2018

L

Tw Tm

3m em ly Reset

Opinions Grouped (#Opinions: 508)

Mar 1, 2018
Date
h & = OPI
LA Eco
SF First
SF Bus
SF ECO

&0

Mar 8, 2018

Visualizations

162
47
74

209

%

95.0
6%

82.9
8%

82.4
3%

73.2
1%

Mar 15, 2018
Opinions NPS %
154 0.65
39 35.9
61 16.39
1563 7.19

~w]



N('):ﬁgﬁ MONITORING RESULTS DASHBOARD
: REPORTING PERIOD FROM 06/09/2015 TO 18/11/2015

NEVER STOP EXPLORING

H _-ug’,’ + This dashboard measures customer satisfaction after their visit to The North Face Store. It presents the ratings and data in an interactive and 1
HHH dynamic way. % Y
F Placing the mouse pointer over each graph will show additional details. The charts are continuously updated with the latest data received.

-OVERALL RESULTS -

Opinions

: 0
Average Interactions 08/31/2015 09/14/2015 09/28/2015 10/12/2015 10/26/2015 11/09/2015
Date

Visualizations Opinions

910 531



MARTINI MONITORING ON THE SPOT RESULTS

REPORTING PERIOD FROM 16/07/2015
DASHBOARD

This dashboard measures customer satisfaction after their visit to the Martini Terrazza at the Expo Milano 2015.
It presents the ratings and data in an interactive and dynamic way. Placing the mouse pointer over each graph
will show additional details. The charts are continuosly updated with the latest data received.

. OVERALL RESULTS

OPINION COUNT IN ENGLISH OPINION COUNT IN ITALIAN

e °

Average

Interactions Average Interactions

& DETAILED RATING BY QUESTIONS

How would you describe your overall experience at the Martini Terrazza?

@ @7 @3 @2 ®w©

SCORE RANGE:

0-1 Very dissatisfied
2-3 Dissatisfied
4-5-6 Neither

7-8 Satisfied

Average
9-10 Very Satisfied




= VANS
80
60
0
c
L
T 40
S
20
0
Interactions 09/07/2015 09/21/2015 10/05/2015 10/19/2015 11/02/2015 11/16/2015
Date
OPI Visualizations Opinions
VANS RETAIL-IT-Footwear 253 142
VANS RETAIL-EN-Footwear 136 83
VANS RETAIL-IT-Apparel 88 57

(&)




INTEGRATION, SECURITY
& SCALABILITY

(front and
back end). Agile integration
with CRMs and other
systems.

Enterprise-grade security
controls and policies trusted
by some of the largest banks
in the world.

°_O

Dynamic scalability.
Currently supporting 300M+
end users.




APPLICATIONS

Personalized Customer Experience Management.
VoC / Customer Insights.
Customer acquisition. Lead Generation.

Upsell, cross-sell, repeat sales. Increased Loyalty.

VvV VvV V V

Referral programs (e.g. Member-get-member) amplified over public

(Facebook, Twitter), and private networks (e.g. WhatsApp).

A4

Market research.
D Digital Assistants.

> Brand Awareness.



THE NEW,
SMARTER
CUSTOMER
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VISUAL / ENGAGING
EVENT-DRIVEN
REAL-TIME
TWO-WAY
CONTEXTUAL
USER-SPECIFIC
BEHAVIOR-DEPENDENT
HISTORY-BASED
LOCATION
CHANNEL
DEVICE ¢

ACTIONABISE I
.‘,A LERRINE

— .



HIGHER RESPONSE RATES
REDUCED CUSTOMER EFFORT
BETTER INSIGHTS

VALUE GENERATION




> Roanoke Bank

i
. Your success is 4 I
A T
i 4

our goal. L A
Find your perfect “ N
finangial plan. | y 1

MEASURING AN

Thank you for using our New Lands™ Reward
program. Which benefit do you value the most?

FRONTIER MILES
TRAVEL POINTS
DISCOUNT LOW PURCHASE
EX P E R I E N C E I S | ® 0

FLEXIBLE

PERSONAL
PAYMENT ASSISTANCE
OPTIONS NO INTL 24/7
EXCHANGE FEES
How likely are you to recommend the New
| g Lands™ Credit Card to your friends and relatives?

7 Maybe

I TSELF! -




o, ///””’/r/////i

-4
7 -

s
e ryas R

z







L 2o










IVIUCHAS
GRACIAS

OPINATOR

o -

Co-Founder & CMO
dsolana@opinator.com
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